
 
 

 
 
Upswing  
Creative Brief 
 

 

Seasons 
Digital Engagement Co-ordinator 
 

Location:  Flexible (Upswing’s office is based at Rich Mix, 35-37 Bethnal Green Road, 
London, E1 6LA) 

Contract type: Freelance, fixed term from October 2019 – 31st March 2020, with the 
possibility to extend until December 2020. 

Working Hours: Flexible – as required by the project 
Fee:   £3,000 
 
  

 

To Submit a Proposal 
 
Please provide the following: 
 
1.  A written proposal – no longer than 2 sides of A4 paper -- describing your interest in 

working with us in this creative role to include:  

 your reactions to the brief (contained in this document) and to the Seasons 
programme of work; 

 suggestions on how you would use digital tools to strengthen the 
community/audience connection to the artistic work being created 

 examples of relevant projects you have worked on in the past 
  
2.  Further examples of your work – please send links to online work and any video/digital 

work, and low-res documents/images 
 
Attachments accepted up to 10MB in total size.  
 

Deadline for submissions:  Friday, 4 October 2019 – 5pm 
 

Questions/Submissions to: recruitment@upswing.org.uk  
 
 
 

mailto:recruitment@upswing.org.uk
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About the project: 

Seasons is a unique three-year programme 
to reconnect young people, families and 
communities with the natural world with 
the following themes:  
 
- to reconnect children and their families 
with nature. 
 

- to create a new piece of work which 
reflects our changing relationship with 
nature using song, music and circus.  
 

- to reflect on transience, and think about 
the sounds, textures, and qualities of each 
season.  

The project will be based in Brent – one of 
the capital’s most culturally under-served 
boroughs (but site of London Borough of 
Culture in 2020).   

We are seeking a creative thinker/designer 
to design and deliver an online and digital 
presence for the project.  While this initial 
contract will cover Phase 1 of the overall 
project, deliverables will include the 
development of a plan for the entire three- 
year project. 

Seasons is a key component of the 
company’s work for the 2019-2021 period – 
delivering on these aims and strengthening 
our wider engagement in profound ways.  

The DIGITAL ENGAGEMENT 
COORDINATOR will be key to ensuring the 
following Project Deliverables: 

 
Summary Timeline: 

In 2020. four residencies will take place in 
Brent Libraries helping local young people, 
schools, families and community 
organisations explore our changing 
relationship with nature and reflect on its 
vulnerability, transience, tenacity and 
influence on our lives. 

Children and families participating in the 
residencies will work with professional 
artists to contribute ideas and inspiration 
that will create a new performance 
experience for libraries– Seasons - that will 
tour libraries across Brent in 2020; and a 
new touring production for theatres 
touring in 2021. 

Phase 1:  Research & Development 
(October 2019 – June 2020) 

 Creative residencies x4 – workshops with 
school children, creative development and 
sharing sessions with families and 
community groups 

 Each residency will take the theme of 
spring, summer, autumn or winter. 

Phase 2: Audience Development 
(June 2020 – December 2020) 

 Tour of libraries (x 6 Brent libraries) 

 Learning pack/handbook launched 

 Library and Online installations launched. 

Phase 3: Touring, Scaling and Replicating 
(January 2021 – December 2021) 

 Workshop/Residency/Library Tour model 
delivered outside of Brent 

 Creation and tour of a new large-scale 
circus productions Seasons to tour public 
indoor venues/arenas/theatres.  

  

 A Seasons Digital Engagement Plan integral to the creative development of the 
project;  

 A visual identity for the project, for use across social media and other assets; 

 Compelling audio-visual and written content that excites and engages Seasons’ 
audiences and supports our wider marketing objectives to reach and engage family 
audiences; 

 A cloud-based interactive digital repository which invites creative responses to the 
themes of Seasons. 
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ABOUT UPSWING: 
 
 
Upswing is one of the UK’s leading 
contemporary circus companies. We make 
performances and participatory experiences 
that connect people in unexpected ways. We 
believe that, in our fragmented society, 
circus reveals our human potential to achieve 
the extraordinary together. 

 
We exist to drive change, to create 
performance that asks more; of the circus art 
form, of its artists and its audiences. We are 
a registered charity based in London and 
receive core funding from Arts Council 
England. 
 
Our Passion  
Contemporary circus is an art form like no 
other - fearless, precarious, uncompromising 
and affecting. With its unique combination of 
risk-taking, trust and collaboration circus 
embodies our extraordinary individual and 
collective potential. By harnessing circus’ 
emotional breadth, broad appeal and 
transformative qualities, and by fusing aerial, 
bungee, parkour, theatre, dance, text and 
multimedia, Upswing creates fresh, 
exhilarating experiences with narrative 
punch.  
  
Our passion for circus, combined with our 
values of excellence, innovation and 
inclusion, underpin our work and inform our 
aims: 

 

 
 
 

 Driving change - to lead by example 
and re-define what circus can be; 

 Great experiences - to create cutting-
edge, high-quality performance for 
both adults and children; 

 Unexpected places - to create 
experiences in places where 
contemporary circus might not be 
happening, as well as theatres and 
venues, through national and 
international touring; 

 Future audiences - to attract new and 
diverse audiences by harnessing the 
broad appeal of circus in new and 
surprising ways through the forms we 
choose, themes we explore, and the 
platforms we use; 

 Developing talent - to provide high-
quality artist development and training 
for emerging and mid-career artists, 
particularly from diverse backgrounds; 

 Nurturing creativity - to embed 
creative engagement throughout our 
programme giving participants from all 
backgrounds, of all ages and abilities 
opportunities to discover, learn and 
play; 

 Growing ethically - to be sustainable 
by making the right choices, building 
strategic partnerships and developing a 
resilient business model. 
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Project Management 
 
• Lead on the planning and management 

of a range of content activities.  

 Gather and develop digital content 
from activity taking place throughout 
the project, including video, visual, 
audio and text for use across our 
website, blog, social media, ensuring it 
reflects the project. This includes 
attending workshops, rehearsals and 
sharings 

 Manage the entire creative production 
process, including ideation and creation 
of visual assets, distribution, and 
analysis 

 
 
Marketing and Social 

• Work with Upswing’s Comms and 
Marketing staff to develop and 
contribute to our creative approaches 
in the use of social media. 

 

Resource Management 

• Manage the Seasons’ budget for digital 
content; 

• Identify and manage any external 
artists or production suppliers 
(including film and photography), 
ensuring content is delivered according 
to brief, schedule and within set 
budgets. 

• Identify and clear all rights and 
permissions for audio, visual or digital 
content.  

 

Website and Microsites 

• Manage any microsites for the project  

• Coordinate Seasons’ related updates to 
the Upswing website with the office 
team.  

 

 
 
 
 
 
 
 
 

 
 

KEY RESPONSIBILITIES: DIGITAL ENGAGEMENT COORDINATOR 
 

 Plan, manage and deliver the online engagement for Seasons,  including the 
commissioning of freelance digital creatives; 

 Work closely with Artistic and Producing teams to devise and deliver content to 
support the creative development of Seasons as well as fundraising and learning 
objectives 

 Identify and build relationships with key partners in the project to ensure our content 
reaches the widest possible audience and greatest community engagement. 

• Work with the Artistic Director to establish an aesthetic across content assets 
ensuring deliverables meet high standards of quality. 
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Creative Inspiration 
 

 
 
 
 
 
 
 


